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Bob DeStefano | Connect with me:

President email bdestefano@svmsolutions.com
toll-free 877.786.3249 x234

1Executive Drive blog bobdestefano.com/blog

Suite 420 Linkedin  linkedin.com/in/bobdestefano
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You're not only in the business
of Millwork Distribution.

You're also in the business of
knowledge.
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Is your Website helping
or hurting your business?

Turn your Website into
a money maker with a
FREE \Website Analysis!

As STAFDA's Endorsed Online Marketing Consultant,
our mission at SVM E-Marketing Solutions is to

help you transform your Website into your

most powerful marketing tool!

As STAFDA'’s endorsed online marketing consultant,
) Bob DeStefano from SVM E-Marketing Solutions, i
In 80% of B-to-B transactions today, providing his company’s popular Website Analysis

find the ier — consulting service — at no charge to you!
not the other way around.

89% of consumers turn to

search engines like Google first SVM’s Website Analysis is a personalized

when making purchasing decisions. consulting service that will provide you with ‘Westfield Industries
specific recommendations on how your Online Marketing Strength Score: 2.4

Inbound online marketing costs Website, search engine ranking, social media § == e —————

62% less per lead than traditional presence and email marketing activities can

offline marketing tactics. be improved to produce bottom-line results

for your company. You will receive a custom
40-page analysis detailing your strengths,
weaknesses and specific recommendations
IS your WebSIte on how to improve, as well as a 30-minute

L) consulting session to review these
recommendations.

= Being found by prospects on search engines?
= Generating a steady stream of leads and sales?
= A valuable educational resource for customers?
= Your most powerful marketing tool?

= Producing results you can take to the bank?

Here’s how to get started...

» Visit:  svmsolutions.com/stafda

Call: 877) 786.3249 x3
If not, call 877.786.3249 x3 > ®77) *
or click www.svmsolutions.com » Email: results@svmsolutions.com

“l am convinced Bob and his team can help anyone
position themselves for online marketing success
E-MARKETING SOLUTIONS regardless of product, service or I:fuslness.
Online Marketing. Bottom-line Results.® —Brad Mountz, President, Mountz, Inc.

Bob DeStefano dO your
Online Marketing members
Strategist & Speaker [know?

e Your Members Embraced ‘ ]
arch Engine Marketing? o
day of the cold call is coming to an end. Today's customer

't want to talk to salespeople until they have a need for
Juct or service. And when they have that need, the vast

are turning to search engines like Google to find the | 2SSTEFANO
pplier. Search engine marketing offers your membersa | 1 exeeuive or. ste, 420
lous opportunity o get in front of motivated customers | Sermerset, N 057

fe actively searching for their products and services. But
lole can't find them, no one can! Bob DeStefano can
our members how to attract a flood of new customers
farch engines.

Bob explained search engine marketing better
than anyone |'ve ever heard, bar none, without
exception! In a very clear and simple way, he
explained how to produce results.

—Patrick Busch, Chiet Exacitive Officer, Lan Busch Roses

To Hire Bob:

call 877.786.3249 x3
@mail  results@svmsolutions.com
visit ‘www.bobdestefano.com
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Online eting.
Bottom Line Results.

“The we ived from our

was overwhelmingly positive
and many said Bob was one of the best speakers we ever had!”
— Jackie King, Execuive Vice President, King Management Group.

Bob DeStefano
Online Marketing
Strategist & Speaker

1.877.786.3249 x3 * speaker@svmsolutions.com ® www.bobdestefano.com
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If your attendese

better results
f 1 their marketing

and want to

learn strategies

they can put to work right now,

ob is the marketing speaker
you are looking for.

# Increase sales & profits
B Attract targeted prospects.

& Genarate new business leads
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Industrial Strength Online Marketing

Bottom-Line Results for B2B Industrial Companies Backed by 20 Years of Experience.

BUILD AN ONLINE MARKETING MACHINE

Have Bob Speak at Your Meeting or Conference
! I @ R SO e S

Leading Industrial Marketing
into the 21st Century
B2B Online Marketing Strategy n Results Measurements & Analysis| DeSTEFANO

Griine Marketing Strategist & Speaker
Get the experience and knowledge of a seasoned online Well beyond basic Website statistics, SWM'
marketing team at a fraction of the cost of & full-time person. Let Service will help you measure what matt
us plot the course and steer your ship toward online marketing enline and offiine marketing effectiven
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Stop Marketing Like it's 1999!

Customer-focused Website Creation @ Search Engine Marketing — | (v} B in) = 5
L

1f your Website is not serving your customers, then It's not {\,  Over 80% of customers begin at a search
serving you either. Let the experts at SVM transform your 3 researching products or services. But who 1695 Ve (60K back o that trme Iongingly. In many ways the world and air [es
Website into & customer-focused lead generation machine. ar your competition? Let S¥M help you dorf 2

Cacgle were much simpler. Terrarism was something that only happened in countries
Article: Hom to Fix a Leaky Wiebsite ) 3 thousands of miles from us. We had a soaring stock market thanks to the ‘dot com’ -
From the Biog: Why Now Is the Time for Respansive Design 3 At 26T GRarty Engie Bl hatiig O boom. Real estate values were starting their astronomic rise. The unemployment rate ]

Downioad the Guide: Sei

Engine Market
ape e was only 4.2 percent. Sign up to receive my blog posts via

e-mail and get my popular e-book,

A nd, marketing was much simpler. Essential Online Marketing Checkiists,

Content Marketing Email Marketing FREE!

sy Gusrsnee: 1 ner srare your
Need help creating compelling and valuable content o a regular E Emall is niot a prospecting tool, it's a nurtus e B bl

basis to meet your oniine merketing goals? Let SVM create closer bonds with customers. Let the expe —_—
felevant and interesting content for your customers and prospects take full acantage of the power of emall [ e ———
with a flair for creativity and professionalism. resulis.

Enter your email acdress...

Article and Webcasts: Stop Marketing Like It's 1999 3 Arsicle: § Tips for a Successful Email Newsiets

Artcle: How to Link Your Way to the Top of Google (Hint: Contsnt) ¥ Dewnload the Guide: Emall Marketing ¥
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Grine Marketing Strategist & Speaker www.bobdestefano.com

Stop Marketing Like it’s 1999!"
Industrial Marketing Tips & Strategies for the 21st Century

I.am a B28 online marketing strategist
and professianal speaker with aver 20
As a distributor or manufacturer in 1999, you could rely on a handful of simple years of experiencs heling industial

marketing tactics to grow your business, At the heart and soul of your marketing and BZB companies leverage online

’ efforts were face-to-face sales. Pounding the pavement and calling on customers was marketing to produce bottom-line
= M EET the tactic most relied on by industrial companies. resuits.

In your association'a newsletier, magazin or Webalt.

How to Triple Your Online Sales
By Bob Desterano

U page as the sale method for prospects to ake acton

o Tweets
Make  Call to Action

Following
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n additon,

Have a Process in Place to Ensure Immediate Follow-up

leads and make sure the nquiies get o hem as soon as possidle. Ao, don' et eads
5
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